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Abstract of the thesis entitled:
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This study reviewed the literature in self regulation of emotion and suggested that
individuals would modulate negative actual affect to turn it into positive ideal affect.
To examine emotion regulatory mechanisms and outcomes, 94 Hong Kong female
Chinese undergraduates were randomly assigned to either nervousness (high arousal
negative) or boredom (low arousal negative) conditions. Next, they selected either high
arousal positive (HAP) or low arousal positive (LAP) products in decision making tasks.
Based on their selection, they then played HAP or LAP video game to perform emotion
regulatory tasks. Although participants chose LAP over HAP products, participants
decreased induced negative affect after playing the selected video game. Also,
participants from the nervousness condition increased low arousal positive affect in
calmness and those from boredom condition decreased it. Current findings suggested that
individuals minimized the discrepancy between actual and ideal affect to regulate

negative emotions.
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